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F15 – A year of fragmented recovery

 Fragmented recovery in F15 from bottom of F14

 Only 6 of 17 OEMs have posted positive growth in PV 

 CV segment (up to 3.5T) is still in red

 Turnaround of MHCV in H2 
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The Year that was – Auto Industry
Automotive (total) and Personal Vehicle Industry
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The Year that was – Auto Industry
Commercial Vehicle Industry
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F15 Domestic Market Performance
Gain in Pick Up & HCV market share

F15 Growth F15 Growth CY PY
Utility Vehicles 553,699     5% 206,837      -5.7% 37.4% 41.7%

Cars 420,907     21.5% 3,184           -67.3% 0.8% 2.8%

Vans 171,395     -10.2% 13,947        -44.6% 8.1% 13.2%

LCV Goods < 2T GVW 131,455     -21.3% 15,255        -47.8% 11.6% 17.5%

LCV Goods 2 to 3.5T GVW 177,134     -8.2% 129,755      5.3% 73.3% 63.8%

3W 531,927     10.8% 56,764        -9.3% 10.7% 13.0%

AD (Domestic) Total 1,986,517 4.4% 425,742      -9.3% 21.4% 24.7%

LCV Passenger 44,816       4.7% 3,394           -7.5% 7.6% 8.6%

LCV Goods > 3.5T GVW 28,801       -2.2% 2,019           -8.5% 7.0% 7.5%

HCV Goods    (>16.2T) 125,613     42.6% 3,499           53.1% 2.8% 2.6%

AS (Domestic) Total 2,185,747 5.9% 434,654      -9.0% 19.9% 23.1%

Non Participating Segments -              

MHCV Passenger 36,837       -4.8%

M+ICV Goods (7.5 to 16.2T) 70,305       -4.7%

Cars (Non. Participating) 1,455,110 1.0%

AS (Dom.) Total 3,747,999 3.6% 434,654      -9.0% 11.6% 13.2%

Segment
Industry M&M M&M Mkt. Share
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5 years (F10-F15) of Growth in India
TOP 5 Players by Volumes
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Competition 4
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Industry

* Sales fig. consist of PV, CV & 3W

Mahindra
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UV Market: Changing Dynamics
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6 New launches

in UV1 changed dynamics

Years UV1 UV2 UV

Industry Growth F12 - F15 37% -1% 15%

M&M Growth F12 - F15 1% 0% 1%

M&M Market Share F12 74% 53% 55%

M&M Market Share F15 30% 54% 37%

* Numbers in ‘000

Sales Figure in ‘000
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Fantastic Four continues to fascinate
Growth over 2% (YoY)
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New Generation Scorpio
Crossed 50,000 Mark once again 4 years in a row, registers growth

Grows over 9% since launch on (Oct 14 – March 15) over same period last year
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XUV500 Turnaround
The fastest selling SUV*

30007

34418

F14 F15

XUV500 growth  = 3X of UV Industry growth

* Fastest to achieve 100,000 sales among SUVs priced above Rs 10 Lakhs
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The New Age XUV500
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Bolero

 No 1. selling SUV 9 years in a row

 1 Lakh+ Boleros sold 4th year in a row

 5th largest selling Passenger Vehicle (PV) brand in FY 15
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M&M regains No. 1 position in LCV <3.5T
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Pick Up
Highest ever market share

 M&M continue to rule the pick up segment with 73% market share

 Registered growth of more than 5% on Y-o-Y

 Crossed 1 Lakh mark 3 years in a row
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F15 Exports Performance

9%

29,659 30,196 

F14 F15

2%

+70%+90% +27%+21% +36% +16%

Highest ever market share in Srilanka, Nepal & Bangladesh

Strong focus on Africa markets

Increase in market share in Chile & Peru in despite slowdown

Prestigious order of 1470 vehicles bagged from Philippines Police force after competing with Global OEMs
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66,153 

68,712 

F14 F15

LCV (Load + Pass) Industry

F15 Performance – Trucks & Buses

93,336 

135,085 

F14 F15

HCV Industry

2,285 

3,499 

F14 F15

HCV – M&M
5,876 

5,414 

F14 F15

LCV (Load + Pass) – M&M
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Focus on Customer Satisfaction
3rd Rank in SSI

Source: JD Power

Rank 3rd

JD Power SSI 2014 JD Power CSI 2014

+16 Pts
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Leading in Rural reach

 33% Sales from Rural India in F15, a significant increase from 26% of last year

 Presence at Tehsil levels in pan-India through multiple formats

 Extensive synergy with Farm Division & 1200+ MMFSL outlets

 More than 250 Rural activation programs, Call center in vernacular medium and 

special field force to expand reach
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Strengthening Brand in India

46 Mn+ Views 17 MN+ fans

Pioneering Off-roading in India

Champions in Indian Rally Championship 2014 Purple Club – The best loyalty program Mahindra Great escapes
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Building brand in International markets

 Strong brand equity in SAARC markets

 ‘Real People, Real SUVs’ - Successful marketing campaign in 

South Africa

 Amongst the Top 20 Automotive Brands* in Chile 

* Brand Asset Valuator study by Young & Rubicam 2014
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Celebrating 50 Lakh Vehicles

The 50 Lakh milestone vehicle, Mahindra Thar, was rolled down from 

Kandivali Plant on 5th Jan 2015
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Excellence in Quality – TPM Award
Awarded by JIPM on 18th Feb, 2015 in Kyoto, Japan
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F15 Performance
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Q4 F15 Financials Overview  

6890 6621

Q4 F14 Q4 F15

Revenue (Rs Crs)

619 583

Q4 F14 Q4 F15

Result (Rs Crs)
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F15 Financials Overview  

24633 24220

F14 F15

Revenue Rs Crs

2346 2151

F14 F15

Result Rs Crs
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Looking Ahead
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Disclaimer

Mahindra & Mahindra herein referred to as M&M, and its subsidiary companies provide a wide array of presentations and reports,

with the contributions of various professionals. These presentations and reports are for informational purposes and private circulation

only and do not constitute an offer to buy or sell any securities mentioned therein. They do not purport to be a complete description of

the markets conditions or developments referred to in the material. While utmost care has been taken in preparing the above, we

claim no responsibility for their accuracy. We shall not be liable for any direct or indirect losses arising from the use thereof and the

viewers are requested to use the information contained herein at their own risk. These presentations and reports should not be

reproduced, re-circulated, published in any media, website or otherwise, in any form or manner, in part or as a whole, without the

express consent in writing of M&M or its subsidiaries. Any unauthorized use, disclosure or public dissemination of information

contained herein is prohibited. Unless specifically noted, M&M or any of its subsidiary companies is not responsible for the content of

these presentations and/or the opinions of the presenters. Individual situations and local practices and standards may vary, so

viewers and others utilizing information contained within a presentation are free to adopt differing standards and approaches as they

see fit. You may not repackage or sell the presentation. Products and names mentioned in materials or presentations are the property

of their respective owners and the mention of them does not constitute an endorsement by M&M or its subsidiary companies.

Information contained in a presentation hosted or promoted by M&M is provided “as is” without warranty of any kind, either expressed

or implied, including any warranty of merchantability or fitness for a particular purpose. M&M or its subsidiary companies assume no

liability or responsibility for the contents of a presentation or the opinions expressed by the presenters. All expressions of opinion are

subject to change without notice.

Copyright © 2012 Mahindra & Mahindra Ltd. All rights reserved.

Thank You
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